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Press release 02
THE 2021 AWARD FOR “BEST BEACH” GOES TO SINGITA BATHING ESTABLISHMENT
The winners of the Italian Beach Oscars, organised by the Mondo Balneare sector portal, have been announced. The award ceremony on 14th October at Italian Exhibition Group’s SUN event in Rimini. 

Rimini, 8th October 2021 – Italy's best beach establishments have been elected. For 6 years, the "Best Beach" competition's beach establishment Oscars have been awarded by Mondo Balneare, the reference portal for beach tourism, to the most innovative seaside activities in terms of design, catering and services.

This year the absolute "Best Beach" first prize, awarded by a jury of experts, goes to Singita Miracle Beach in Fregene: «Singita has created a new way of experiencing the beach» according to Mondo Balneare’s motivations, «that includes freedom, emotions, entertainment and environmental protection, managing to reinvent itself in this complex pandemic period without changing its true nature. Through evocative rituals, such as a gong at sunset, musical selections suitable for every moment of the day and quality artistic content including painters, sculptors, photographers and performers, Singita has managed to transform a simple day at the beach into a dream: a virtue that has already led the Fregene establishment to export its model to the beaches of Ravenna and Malta, and that the Best Beach jury has also decided to award as an example of value for the beach establishment sector.»
The public was called upon to choose the winners of the "Best Beach Design", "Best Beach Bar" and "Best Italian Beach" categories from among the hundreds of establishments that applied on the bestbeach.it website: a challenge fought to the very last vote among the more than two hundred thousand people who made the effort to elect their favourite beach establishment.

In the "Best Beach Design" category dedicated to innovative establishments in terms of architecture and furnishings, first prize went to the Sabbia D'Oro Beach Club in Scanzano Jonico (Basilicata) with 2,768 votes. They were followed by Kamoke Beach in Rimini (Emilia-Romagna) with 783 votes and Bagni 77 in Senigallia (Marche) with 772 votes.

In the "Best Beach Bar" category, where the public was asked to vote for the best lidos specialising in parties, happy hours, catering and cocktails, Singita in Fregene (Lazio) triumphed with 10,823 votes, followed by Rilcado Beach in Chiatona (Puglia) with 8,250 votes and La Roca Solarium Beach in Manfredonia (Puglia) with 7,899 votes.

Lastly, in the "Best Italian Beach" category, which regards traditional "Italian-style" beach establishments, first prize goes to Lido Baiadèra in Oliveri (Sicily) with 18,891 votes. Also on the podium, Cala San Giovanni lido in Polignano (Puglia) with 12,826 votes and Aloha Beach in Follonica with 5,665 votes.

The Best Beach competition’s award ceremony will be held on 14th October at 4.30 p.m. at SUN Beach&Outdoor Style in Rimini, the international trade show organised by Italian Exhibition Group and held at the same time as TTG. The winners will receive a unique piece created by artist Piero Bussetti as a trophy and blown-up photos of the top establishments will be on display at the trade show.

This year's jury of experts comprised Gloria Armiri (Group Exhibition Manager Tourism & Hospitality at IEG), Mauro Oddone (director of Mondo Balneare), Andrea Cauli (communications manager at SIB, the Italian Bathing Establishments Union - Confcommercio) and Corrado Luca Bianca (director of the Fiba-Confesercenti trade association).

«Design, catering, entertainment: the offer on Italian beaches increases in quality year after year,» says Gloria Armiri, Group Exhibition Manager Tourism & Hospitality Division at IEG. «And we can now say that the beach bar is, to all intents and purposes, an integral part of the tourist hospitality system. After six years, this award is the proof.»

ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE

Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th  SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21
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FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

