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Press release 05
IEG: SUN 2021, SEASIDE TOURISM SHINES WITH DIGITAL
From glamping to bathing establishments, beach bars and green spaces. A showcase 

of the main new entries at Italian Exhibition Group’s SUN Beach&Outdoor Style from 13th to 15th October at Rimini Expo Centre. Business training with FAITA FederCamping and a party for the 60th anniversary of SIB (Italian Seaside Establishment Union)
sunexpo.it
Rimini, 8th October 2021 – From the QR Code for booking lunch under a beach umbrella to a deluxe yurt for glamping, SUN Beach&Outdoor Style 2021 is once again pointing the way to innovation for outdoor holidays. From 13th to 15th October, in conjunction with TTG Travel Experience and SIA Hospitality Design, the show dedicated to beach and outdoor tourism organised by Italian Exhibition Group will bring to Rimini Expo Centre new digital technologies that make it easy to book a sunbed, lunch or an aperitif without crowding the beach restaurant; new beach umbrellas equipped with a real table, an inflatable screen for cinema on the sand under the stars. Design signatures that make a holiday in nature as comfortable as a five-star hotel, whether in a classic safari tent or a contemporary Nordic Pod™.

The ability to innovate the service system for seaside tourism is one of the ingredients that made Italy a top destination during the summer of 2021. Chosen by stars of show business, fashion and social media, Italy saw a 21% increase in overnight stays compared to 2020 with +25% Europeans and +19.6% Italians, for a total of over 140 million people (source: Assoturismo). The SUN Next area, organised by Mondo Balneare and CNA Emilia-Romagna, will feature start-ups and innovative exhibitors. The area will group together technological innovations for the beach of the future. Ten selected companies will present their projects in the Beach Arena (Hall B3): Unica - Cestino di Pane, BV Solutions, Swim Lift, VGS, Dragflow, Eneriair, The Perfect Cocktail, L.A.M. Service Pulizie, Squp and Qromo.

Glamping Reminiscences is the exhibition next to the Camping Arena (Hall B5) that will accompany visitors’ stay at the show. A return to the four elements of nature for Alberto Zanetta, architecy and curator of the exhibition, who describes two contrasting experiences: camping life in the North, with its cold tones linked to air and water, and in the South, with its warm colours linked to fire and earth. All five senses are accompanied by themed lamps, music speakers and olfactory and tasting itineraries.
FAITA FederCamping will once again this year be participating at SUN with two events in the "Camping Arena" for outdoor tourism entrepreneurs. Focus will be on strategies and tools for relaunching the sector in the post-Covid period and on training activities in the most suitable subjects to retrain employees and management to be ready for the different and new contingencies with functional and targeted strategies. 
SUN in Rimini will also act as the "party hall" where the S.I.B. Sindacato Italiano Balneari (Italian Seaside Establishment Union) will be celebrating its first 60 years of business representation and, in the "Beach Arena", will be offering educational and prospect meetings for the category. Moreover, the 14th October will see awards being presented to the best Italian bathing establishments in the categories Best Beach Bar, Best Beach Design and Best Italian Beach, chosen by the jury of experts and by votes collected on Mondo Balneare’s specialized portal.

ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE

Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21
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FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

