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Press release N° 7
(English translation)
THE “OSCAR” OF ITALIAN BEACHES
THE WINNERS ARE THE WARUNG BEACH CLUB IN IGLESIAS, IL LIDO CALA SAN GIOVANNI IN POLIGNANO AND THE SINGITA MIRACLE BEACH IN FREGENE AND RAVENNA
Special Award to the Peperittima of Milano Marittima,
able to re-organize its area in 24 hours after a destructive whirlwind
Awards ceremony on 10th October at the Beach & Camping Arena
https://en.sunexpo.it
Rimini, 26th September 2019 - The Beach Bar contests organized in collaboration with Mondo Balneare are once again protagonists at SUN Beach&Outdoor Style. The true Oscar Award of Italian beaches.
As well as the traditional “Best Beach Bar”, “Best Italian Beach Bar” and “Best Design Beach”, the all-round “Best Beach” award has been added, assigned by a specialized panel of judges.
The official awards ceremony will be held on Thursday 10th October at 4:30 pm at Sun Beach&Outdoor Style, in the Beach Arena (Hall B5-D5).
The entire sector will have the opportunity of attending a program of conferences dedicated to the very hottest issues. The program of the Beach & Camping Arena (Hall D5-B5) can be viewed at the link https://bit.ly/2lomgIR
Warung Beach Club (Iglesias), Lido Cala San Giovanni (Polignano) and Singita Miracle Beach (Fregene and Ravenna) are the best bathing establishments of the summer of 2019.
The all-round absolute “Best Beach” award, assigned by a jury of experts, went to the Warung Beach Club on the Masua beach, in Sardinia’s romantic heavenly Costa delle Miniere.
The Warung, chosen among over a thousand beaches all over Italy who entered the contest, was elected as “Best Beach 2019” because – as the motivation says, ”It contains the best expression of all the ideal characteristics that an excellent bathing facility should have: a splendid design of the structures and furnishings, which manage to fascinate and at the same time are integrated with the surrounding landscape without any impact; an Impeccable cocktail bar and excellent restaurant with quality raw material and refined cuisine. All set in marvellous natural surroundings, with the extra “plus” of the great ability to communicate and organize experiences for integrated tourism, such as excursions at sunset and the rental of small boats.”
The jury also decided to assign a “Special award for tenacity” to the Peperittima, the establishment in Milano Marittima destroyed by a violent whirlwind that hit the area on 10th July. After the unprecedented tornado had swept away all their equipment, the owners of this lido did not lose heart; instead, they reorganized their beach area perfectly in just 24 hours. This led to the decision to assign them a special award.
As well as the all-round absolute “Best Beach” award decided by the jury, the contest also assigned the “Best Beach Bar”, “Best Beach Design” and “Best Italian Beach” awards, decided by the votes of the public, of which over 150,000 were cast in two months.
This year, the Singita Miracle Beach obtained an important double award, winning both the title of “Best Beach Bar” with the establishment in Fregene (Lazio) (voted by 15,476 people) and that of the “Best Beach Design” with the establishment in Ravenna (8,793 votes).
The “Best Italian Beach” award on the other hand went to the lido at Cala San Giovanni in Polignano a Mare (Apulia), which received 15,049 votes, repeating last year’s triumph in the same category.
As far as the “Best Beach Design” award was concerned – the category reserved for bathing establishments with innovative architectural structures and quality outdoor furniture – ranking was completed with the Lido Sabbia d’Oro in Scanzano Jonico (Basilicata) (8,261 votes) and Punta Pennadio Lido in Bacoli (Campania) (483 votes).
Lastly, the “Best Italian Beach” category, which regards typical traditional Italian-style bathing establishments, all went to facilities in Apulia: in fact, after Cala San Giovanni, the ranking featured in second place La Roca Solarium Beach in Manfredonia (9,488 votes) and in third place La Spiaggia Azzurra in Rodi Garganico (4,575 votes).
The jury of experts – made up of Mauro Oddone (director, Mondo Balneare), Mattia Migliavacca (brand manager, Sun Beach&Outdoor Style), Corrado Luca Bianca (director, Fiba-Confesercenti) and Andrea Cauli (press office, SIB-Confcommercio) – decided which facility deserved the all-round absolute “Best Beach” award.
All eleven winners will receive precious plaques created by famous Piedmont artisan, Piero Bussetti.
The “Best Beach” contest has been organized for four years by Mondo Balneare, the key portal of the beach tourism sector, in collaboration with Italian Exhibition Group and with the patronage of Fiba-Confesercenti and SIB-Confcommercio.
SUN Beach & Outdoor Style is being held at Rimini expo centre simultaneously with TTG Travel Experience (B2B marketplace with a European profile for the Italian tourism market and Italian tourism abroad) and SIA Hospitality Design (Italy’s national reference exhibition for the hospitality sector). 

FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH & OUTDOOR STYLE
Classification: international expos; Organizer: Italian Exhibition Group SpA; frequency: annual; edition: 56th TTG, 68th SIA, 37th Sun; admittance: trade visitors only; tickets: free, on invitation; hours: 10:00 am - 6:00 pm (last day 10:00  am - 5:00 pm); Italian Exhibition Director: Patrizia Cecchi; Exhibitor info: tel. +39 02 806892; E-mail: salesttg@iegexpo.it; Web sites: www.ttgexpo.it  #TTG19 - www.siaexpo.it #SIA19 - www.sunexpo.it #SUN19 - #THINKFUTURE
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