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Press release no. 1
IEG RALLIES THE INTERNATIONAL TOURIST INDUSTRY 
OPENING WITH GIAN MARCO CENTINAIO, MINISTER FOR TOURISM 
At the same time, ‘SUN Beach&Outdoor Style’, the show for beach resorts, outdoor life and camping,

  ‘TTG Travel Experience’, Italy’s leading B2B tourist marketplace and 
‘SIA Hospitality Design’, the only trade show in Italy exclusively for the hotel industry.
Rimini Expo Centre 10–12 October 2018

www.ttgincontri.it     www.siaguest.it    www.sungiosun.it
 

Rimini, 8th October 2018 – The Minister for Tourism, Gian Marco Centinaio, will be officially opening the Shows at Rimini Expo Centre that Italian Exhibition Group will be dedicating to the tourist industry from Wednesday 10th to Friday 12th October: TTG Travel Experience, SIA Hospitality Design and SUN Beach&Outdoor Style.
Minister Centinaio, whose intervention will take place at 2.30 pm in the Innovation Arena in South Hall, will be joined by the President of Regione Emilia Romagna, Stefano Bonaccini, the Mayor of Rimini and President of Destinazione Romagna, Andrea Gnassi and the President of Italian Exhibition Group, Lorenzo Cagnoni. The conference entitled Hacking Airbnb will follow. 
 “I want to give a warning signal, one that encourages a change of gear,” said Minister Centinaio. “I will be a minister who is a ‘colleague’ of the people who are attending Italy’s leading B2B trade show. As a sector insider, I think that TTG provides one of the most important opportunities for gathering and receiving information.”
The Shows will take up the entire Expo Centre with proposals from 2,550 exhibitors representing 150 destinations. 1,500 buyers from 90 different countries are expected to attend.  

Sun Beach&Outdoor Style
The Show’s offer, with an ever-increasing number of exhibitors, is all aimed at the outdoor, seaside and camping worlds. Focus on innovation on the beach is joined by the Best Design Beach, Best Italian Beach and Best Beach Bar competitions, but also by the buzz of the camping world with the explosive glamping trend, which will have a hall all to itself (new Hall D6). The large Camping&Village Show area will be proposing mobile homes, bungalows, equipment and accessories for campsites and tourist villages and there will also be Sunaquae, with its focus on swimming pools, water parks, floating parks and water treatment and management.
The global Arredo Outdoor (outdoor furnishings) sector is in constant expansion: studies carried out by TMR (Transparency Market Research) predict a turnover of around 1,600 million dollars by 2022 with an annual growth of about 5%.  The main factor is a life in the open air culture which is spreading throughout the world, with a demand that is urging hospitality facilities to satisfy it. 
TTG Travel Experience

During the three days, Italian Exhibition Group will be offering international buyers the enormous  opportunity of TTG Travel Experience with a complete vision of Destinazione Italia included in the content. IEG will be englobing everything into a programme involving international leaders of ‘tourist savoir faire’ to develop future scenarios with over 200 scheduled events. The Show also includes The World area with the main international destinations interested in developing business with tourist product intermediaries, and Global Village, where tour operators and tourism product and service companies for retail will be gathered. Of the 150 destinations represented, Kazakhstan, Andorra, the Principality of Monaco and Nepal are worth mentioning as first-timers at the Show, while Mexico is the 2018 Country partner. A good 50 airline companies will also be attending.
TTG Travel Experience looks at a world where 1.3 billion people travelled abroad in 2017 (WTO data) with 51% coming to Europe (+7%) and the first six months of 2018 saw a further 6% increase with a supremacy of Chinese tourists (20% of the world total). There are also many knots to untangle, such as overtourism, a topic that will be especially focused on and analyzed at TTG. Foreign travellers in Italy spent 39 billion Euros (+7.7% compared to 2016) while Italians spent 24,24 billion Euros abroad (+8.9% more than in 2016).
SIA Hospitality Design
IEG’s new project as part of Hospitality Week, from Tuesday 9th (first day at Rimini Conference Centre) to Friday 12th October 2018, in collaboration with Teamwork, is arousing great expectations. The B2B event’s full programme of seminars, conferences, training and information moments with the participation of international speakers, will be joined by ROOMS - SIA Hotel Design Lab, a large, 1,300 m² exhibition, in Hall D3 at Rimini Expo Centre,  with new concepts dedicated to hospitality: 12 life-size hotel room suggestions by 12 famous international designers. Other installations by prestigious names, associated to various goods sectors, will also on display in the halls. Design then, especially Made in Italy, will therefore be the inspiration behind a show that, for 67 years, has represented a unique occasion at the exclusive disposal of the hotel industry.   
SIA Hospitality Design ‘speaks’ to a panorama of 33,166 hotels in Italy with a total of 1,091,061 rooms and 2,248,225 beds. The positive trend for investment in the hotel sector in Italy is continuing in 2018. The value of hospitality facility property sales stood at 1.2 billion Euro in 2017, registering a 10.5% increase compared to 2016.   

The Shows are staged with the support of the Ministry of Agricultural, Food, Forestry and Tourism  Policies, ENIT, Regione Emilia Romagna, Federalberghi, ADA and EHMA.
Rimini Expo Centre is directly accessible by train with the main line station (Milan – Bari) just 50 metres from the south entrance to the Show. 
PARTNER of SUN BEACH&OUTDOOR STYLE
MAGNANI - SELVA - TESSITURA FABBRI (Beach Partner), VPF (Camping partner), SKY (Entertainment Partner), ACQUANETWORK (Pool Industry Partner), GSC GROUP (Service Hotel Partner)

Focus on Italian Exhibition Group
Italian Exhibition Group (IEG) is Italy’s leading trade show organizer and one of the top operators in the trade fair and congress sector in Europe, with Expo Centres in Rimini and Vicenza. IEG’s expertise excels in the organization of events in five categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality and Lifestyle; Wellness and Leisure; Green & Technology. In recent years, IEG has embarked upon a significant international expansion strategy including joint ventures with local operators (for example, in the United States, the United Arab Emirates and China). IEG closed its 2017 balance with consolidated total revenues of 130.7 million Euros, a gross operating margin (EBITDA) of 23.2 million Euros and a consolidated net profit of 9.2 million Euros. In 2017, IEG staged a total of 50 shows and 206 congresses at its exhibition and congress centres in Rimini and Vicenza. www.iegexpo.it
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Category: International Trade Show; Organization: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th  SUN; entry: professional traders only; tickets: free on invitation; opening times: 10 am – 6 pm (last day 10 am – 5 pm); group brand manager: Gloria Armiri; brand manager TTG: Nicola De Pizzo; brand manager SIA and SUN: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; mail: salesttgincontri@iegexpo.it; website: www.ttgincontri.it #TTG18 - www.siaguest.it #SIA18 - www.sungiosun.it #SUN18 – thinkfuture 
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