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Press release no. 6

IEG: THE OUTDOOR MARKET IS GROWING,
SUN REVEALS FUTURE TRENDS AND STRATEGIES
The offer at Italian Exhibition Group’s Beach&Outdoor Style Show refers to the  furnishing sector which has an estimated turnover of about 1,600 million dollars.

 Also on display, the latest architectonic solutions  for open-air holidays
New entry 2018: Acquanetwork will be pool industry partner, with sector conferences
Inside TTG Travel Experience, the new Outdoor Hospitality area 
for the match between campsite supply and Italian and foreign tourism intermediary demand
www.sungiosun.it - #SUN18
Rimini, 8th October 2018 – The global Outdoor Furnishings sector is tracing an upward path at least until 2022, with an estimated turnover of about 1,600 million dollars, according to studies carried out by TMR (Transparency Market Research).  Italian Exhibition Group’s trade show proposal is targeting this growing outdoor hospitality demand with its  TTG Travel Experience, SIA Hospitality Design and SUN Beach&Outdoor Style Shows to be held simultaneously at Rimini Expo Centre from Wednesday 10th to Friday 12th October. 
The exhibition on the future trends of outdoor tourism will be well-expressed inside the halls of SUN Beach&Outdoor Style, the leading international show for the seaside, outdoor and camping world. Special focus on the ‘water’ world at this 36th edition, thanks to the participation of Acquanetwork as Pool Industry Partner. Collaboration with this prestigious organization that unites 80 companies operating in the water sports and wellness system business, promises to be brimming with innovative content. 
Hall B4 will be hosting a 500 m² Acquanetwork Island, where several cutting edge solutions and proposals for the sector will be presented. 
The Minister for Tourism, Gian Marco Centinaio, will be making a guest appearance at 4 pm on Wednesday 10th October in the Beach & Camping Arena (Halls B5-D5), while Thursday 11th at 3 pm will see the meeting on the decisions and strategic activities that will project the swimming pool to 2020 amid sports, entertainment and managerial sustainability. During the event, the findings of the report on ‘The pool of choice: activities and solutions aimed at making the pool attractive for the various resort and hotel targets’ promoted by Acquanetwork to find the reasons why people go to the swimming pool will be presented. Programmed for 2 pm on the 12th is the second event aimed at drawing attention to pools and leisure, wellness, customer loyalty and business. 
Glamping is experiencing a boom and SUN Beach&Outdoor Style is including a new hall entirely dedicated to this constantly growing phenomenon and to the most innovative forms of camping. In the Camping&Village Show in Hall D6, the proposals for outdoor hospitality will be many and all highly innovative, including “Agricole Glamping”, the concept by architect Roberto Semprini in which eco-sustainability and a return to rural roots will be presented as a variation of the open-air holiday theme. 
There will be a large number of architectonic solutions for outdoor holidays in addition to glamping. Tree-houses, living units, mini-houses or tents floating on water, container rooms and additional living modules to temporarily extend campsite and hotel hospitality capacity. Positive signs for the demand for this type of holiday come from data recently published by Forbes, according to which outdoor is now being particularly appreciated by Millennials and the X Generation in the United States and Canada (source: North America Camping Report 2018). 

In order to respond to this growing trend, Outdoor Hospitality (Halls A7-C7) will be staged as part of TTG Travel Experience’s ITALY Area, a new space where campsites will be able to present their offer to meet the demand of Italian and foreign tourism intermediaries. The area will be enhanced by an experiential project dedicated to the hottest outdoor hospitality trend of the moment: Glamping. In arrival from South Africa, a 40 m² tent will be erected inside Hall A7-C7 to provide visitors with a direct experience of this new way of travelling. In fact, it is not just a question of luxury camping with all manner of comforts and commodities. Glamping is a different way of doing tourism in the open air, a slow tourism, ecologically oriented, demanding in terms of attentiveness and in search of typicality and little local treasures, a long way away from the ideas of mass tourism. 
FOCUS ON: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Category: International Trade Show; Organization: Italian Exhibition Group SpA; frequency: annual; edition: 55th TTG, 67th SIA, 36th  SUN; entry: professional traders only; tickets: free on invitation; opening times: 10 am – 6 pm (last day 10 am – 5 pm); group brand manager: Gloria Armiri; brand manager TTG: Nicola De Pizzo; brand manager SIA and SUN: Mattia Migliavacca; exhibitor info: tel. +39 02 806892; mail: salesttgincontri@iegexpo.it; website: www.ttgincontri.it #TTG18 - www.siaguest.it #SIA18 - www.sungiosun.it #SUN18 – thinkfuture
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